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Sign up for the Maximum Marketing Series
September 25, 2012
Learn how to best compete in a crowded marketplace!
When: October 16, 23, and 30, November 6 and 13
Time: 11 a.m. – 1 p.m.
Where: Southeastern Technical College
Economic Development Center
100-A Brinson Road
Vidalia, GA 30474
Cost: No cost (includes lunch for all five sessions)
Class size is limited to 20. No direct competitors included.
Call today to register!
David Yarbrough
(912) 538-3119
dyarbrough@southeasterntech.edu
—Maximum Marketing is an interactive course that meets for two hours, five times,
over a five week period. During these sessions, you will gain a better
understanding of what marketing is, how to identify your customers, traditional
and new ways to reach your markets, as well as selling techniques.
Week 1: Pass or Fail: Marketing for Success
Week 2: Fish Where the Fish Are
Week 3: Big Marketing for Small Budgets
Week 4: Polishing Your Plan
Week 5: Grand Finale
What can you learn at the Maximum Marketing workshops?
This program is focused on providing extraordinary marketing training to develop a working marketing
plan for your company. It includes all aspects of marketing including developing your market, pricing,
promotion, public relations, pod casting, and blogging as well as other tools such social and professional
networking and much, much more!!! There is also a section on selling and a way for business owners to
try a new approach to convince their customers to buy. Learn how to develop strong marketing
strategies to generate additional revenues and strengthen the relationships with your existing
customers for long term success.

Marketing your business, product or image well is a
core requirement of success. No matter what your business, you
must market your company to succeed. The Maximum Marketing
course is designed to assist you in creating a marketing strategy that
will help propel your business to the next level.
The instructors for Maximum Marketing are SBDC business
consultants who have experience in the field. In addition, all
instructors have training experience in the small business
community, including presentations for local and regional programs.
Local and regional guest speakers are brought in to do short topical presentations throughout the series
After attending this course, developing a solid marketing plan will be within reach!

GrowSmart Program
September 25, 2012
Manage better, grow faster!

Whether in business for two years or twenty years, many
small business owners are so busy working IN the business, they neglect working ON it. If your business
is ready for growth, SBDC GrowSmart gives you the tools and strategies to reach your goals. GrowSmart
was developed by the Georgia SBDC Network to meet the needs of growing businesses. Combining the
latest ideas with timeless principles, GrowSmart will propel your business forward! Georgia SBDC
training has helped thousands of business owners build a foundation for growth. GrowSmart is the
product of our experience and commitment to Georgia’s small businesses.
SBDC GrowSmart™
This program gets results! In full-day weekly sessions, learn to analyze and manage your business like a
seasoned CEO.
•

35 hours of class time covering all areas of business operation

•

Evaluate your business, competition and markets

•

Hands-on, interactive program promotes sharing of best practices

•

Expert speakers add insights to the topic of the day

•

Step-by-step development of your company’s strategies for growth

Savannah program: October 16 – November 20, 2012
For more information, visit www.georgiasbdc.org/growsmart and click on the detailed course
description. For questions, call (912) 651-3200.
Enrollment:
To allow participants maximum benefit from this interactive forum, enrollment is limited and an
application is required.
Location: Georgia SBDC Savannah Office
111 East Liberty Street, Suite 200
Savannah, GA 31401
Dates:
October 16
October 23
October 30

9:00 am – 4:00 pm
9:00 am – 4:00 pm
9:00 am – 4:00 pm

Module 1
Module 2
Module 3

November 12
November 20

9:00 am – 4:00 pm
9:00 am – 4:00 pm

Module 4
Module 5

Tuition: $895/person
Thanks to sponsorship by the One Georgia Authority, a number of $500 scholarships are available. Call
for more information (912) 651-3200.

Social media expert panel discusses going mobile
September 25, 2012

The next event in ATDC Savannah’s and the Creative
Coast’s Entrepreneur Food for Thought series will take place October 18th, 11.30am-1.00pm, at the
campus of Georgia Tech Savannah. A social media expert panel will discuss and answer questions about
“Social Media going Mobile”. The panel consists of Hal Thomas, Senior Content Manager at BFR
Communications, Ian Leslie, Social Media Manager for SCAD and Jillian Stafford, Social Media Voice
behind the Creative Coast and the founder of Savannah Tweetup. The panel will discuss:
What does the transition from desktop to mobile mean for businesses, schools, retailers, restaurants,
your recruitment strategy, online shoppers, etc.? What’s the difference between mobile apps and
mobile websites? Increasingly, users are turning to mobile devices to surf the web and interact on social
networks. Join the panel and discuss the worldwide move to mobile and what it means for you and
what actions you need to take. For more information and to register before 10/17, please go to
www.fftoct18.eventbrite.com.

